ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAMQNIZTIKOTHTA« ENIXEIPHMATIKOTHTA« KAINOTOMIA

3 Epyaneiobnkn
AVTAywVIOTIKOTNTAS

NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon MPOKOZ AHM. MANATIQTHZ nou e€dpevel otnv nepipepeia M. Kevtpikng Makedoviag evraxbnke oTn
dpaon «EpyaAeioBnkn AvrtaywvioTikOTnTac» npounoAoyiopou 400 ekar. Eupw. H dpdon oTtoxeuel oTn BEATIWON TNG
avTaywvioTIKOTNTAC TWV MIKPWV KAl MOAU HIKPWV EMIXEIPHOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUG,
TNV UI0BETNON CUOTNUATWY Tunonoinong & niotonoinong, kKa®wc kal o€ branding kal Yn@iakn npoBoAn.

O ouvoAIkOC npoUnoAoyiopuoc TnG enevduong eival 60.000,00 € &k Twv onoiwv n dnuoaoia dandvn avepXeETal O€
30.000,00 € kai ouyxpnuartodoteital and Tnv EAAAda kalr To Eupwnaikd Tapeio Mepipepeiakng AvanTtuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnuarodoTnon kai uAonoisgital, nepiAagpBavel enevdUoelg
OTIG NAPAKATW KATNYOPIEG:

v Mnxavniuata - EEonAIonog

v MioBoAoyIkO kOOTOG epyalopevwy (VEO NPOownIKO)

v/ ZUPBOUAOC

M&ow TNG CUHHETOXNG 0TN Apdon, N ENIXEipnNoN NETUXE:

v BeATiwON TNG avTaywvIioTIKOTNTAG TNG

v au&non Tng kepdo@opiac TnG

v/ gvioxuon TnG eEWOTPEPEIAC

v/ ENEKTACN TNG Ayopdac WE TN Npoobnkn VEWV NpoiovTwyv & UnNnpecinv
v €€ao@AAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNPECTIEG

v au&non TnG napaywylikoTntag & BeATimwon AsiToupyikwy d1adIkaciwv
v/ gvioyxuon TNG ENIXEIPNUATIKOTNTAG

v/ dnuioupyia / diaTApnon NoloTIKwV BECEWV epyaaiag

Me Tn oupBoAn Tou EMAVEK evioxUBnKe n €niXeipnon anopEPovTag oPeAnN TNV avTaywvioTIKOTNTA TNG XWpag Kabwg

Kal oTnV TOMIKM OIKOVOWida.
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NMPOrPAMMATON ETMA & TX avantén - epyacia - alAnAeyyun

EIAIKH YTTHPEZIA AIAXEIPIZHZ EMAVEK

Eupwnaikn 'Evwon
Eupwnaiké Tapeio
Mepipepelakng Avantuéng

Me tn ouyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



	Slide Number 1

